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Factors Influential to The Decision to Choose 3G Mobile Phone Service

in Bang Bon District Bangkok
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ABSTRACT

The objectives of this survey research on factors influential to the decision to choose 3G

mobile phone service in Bang Bon district, Bangkok Metropolis were to l) study personal factors

of consumers, motivating factors, the decision to choose 3G mobile phone service. 2) to study the

decision to choose 3G mobile phone service based upon different personal factors of consumers 3)

to study the relationship between the decision to choose 3G mobile phone service and motivating

facton (awareness of 3G mobile phone system, behavior on the use of service, desired

features).Samples included 400 3-G mobile phone consumen in Bang Bon district. Questionnaire

was used as a tool to collect the data. Statistics used in this study included frequency, percentage,

mean, standard deviation, t-test, F-test or one-way analysis of variance., multiple comparison tests

using Scheffe', Pearson's conelation coefficient. Level ofsignificance used was 0.05.

Outcome of the study revealed that l) the score on the decision to choose 3G mobile

phone service, on average, was highest. The scores on physical appeamnce, product, marketing

promotion, were highest on average while the scores on sewice personnel, price, channel of

distribution or place, servicing process were high on average. The scores on awareness of 3G

service, desired features were highest on average 2) consumers with different sex, age, marital

status, occupation, monthly income did not differ in their decision to choose the service while

consumers with different education did differ in their decision at 0.05 level of significance. 3) the

decision to choose the service was negatively correlated to awareness of service (relationship was

low) and also was negatively correlated to desired features (the relationship was minimal). On the

other hand, the decision to choose the service was positively correlated to behavior on the use of

service, although the relationship was low. These tests were based upon 0.01 level ofsignificance.


